The Facts

About Us

Why Choose Food in Canada?

In publication since 1938, Food in Canada has earned the highest degree of trust and respect within the industry that is
unequalled by any other magazine, website or enewsletter serving the Canadian food and beverage processing industry.

WHO READS Food in Canada?

8,162 National Subscribers — THAT’S WHO!

75% SENIOR EXECUTIVE MANAGEMENT
Chief Executive Officers, Chief Financial Officers, Chairs,
Owners, Partners, Directors, Presidents, Vice-Presidents,
General Managers, other Executive Management

‘ ~~~~~~~ 3% OTHER QUALIFIED PERSONNEL

13% PLANT AND PRODUCTION MANAGEMENT
Plant and/or Production & Operations Management,
Materials Management, Engineering Management

TECHNICAL MANAGEMENT, QUALITY CONTROL &
PURCHASING MANAGEMENT

SALES, MARKETING &
INFORMATION SYSTEMS PERSONNEL
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more than 31,000 key industry personnel. Flour/Feed milling (3%), Pet Food (2%)
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