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Dear Growers of Ontario processing carrots: 
 
Thank you for taking time to meet with me last summer as a group to discuss how we 
can help improve the carrot sector. Our government recognizes the importance of our 
vegetable processing sector as a critical contributor to Ontario’s economy, providing 
good jobs across the province.  
 
The key takeaways I took from our meeting was the need to ensure longer contract 
security given the cost of the specialized equipment you use, and for commodities to 
continue to be part of the Ontario Processing Vegetable Growers board (OPVG) and 
have access to their services.  
 
To address your concerns, the new regulations in Regulation 440: Vegetables for 
Processing – Marketing will lengthen the guaranteed contract period to three years, an 
increase from the current two years. I am also happy to confirm that the new regulations 
ensure commodities will continue to be part of OPVG’s board and have access to their 
services.   
 
Prior to launching our consultations, I repeatedly heard concerns from growers and 
processors around price negotiation and marketing system. As Minister of Agriculture, 
Food and Rural Affairs, my priority is to make life easier for Ontario farmers, growers 
and processors. Our government is working hard to address issues raised, encourage 
investment, keep jobs in Ontario, enable growers and processors to be profitable, and 
build a sector that is competitive and sustainable now and for future generations to 
come.  
 
That is why I asked the Ontario Farm Products Marketing Commission (Commission) to 
develop a new marketing approach for the sector.  
 
I appreciate everyone, including growers, processors and OPVG for taking time over the 

last few months to share their input.  
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The Farm Products Marketing Commission has created an updated system with 
flexibility to allow growers and processors to work together and to let the growers of 
each processor decide how they want to proceed.   
 
During consultations I also heard that because there is a small number of individuals 

involved in negotiations for the carrot industry, you work closely together and that the 

previous regulations did not reflect that reality.  

 

After extensive consultations and consideration, below, you will find details of updated 

amendments to Regulation 440: Vegetables for Processing - Marketing which provide 

new flexible marketing options for carrot and tomato growers.  

 

Amendments to Regulation 440 
 

• Every producer will have a written “associated producer agreement” with their 

processor for a minimum term of three years, which provides that the producer will 

grow vegetables for the processor during this term.   
 

• If a producer or processor wishes to terminate their associated producer 

agreement, they must provide the other party with at least two years’ notice.  
 

• The associated producer agreement will specify the minimum annual tonnage that 

the processor will buy from that producer. For current producers, the minimum 

annual tonnage for the 2020-2022 crop years must be at least 90 per cent of the 

average 2017 to 2019 contracted tonnage for the producer as applied against the 

overall 2019 contracted tonnage of the processor. 
 

• Each year an “annual agreement” will be negotiated between producers and their 

processor that will include price and other key contractual terms and conditions. 
 

• Producers for each processor will, by secret ballot, elect to have elements of their 

annual agreement, such as minimum price, negotiated by a negotiating agency on 

their behalf, or to negotiate directly with their processor. 

 

Negotiations Through a Negotiation Agency: 
 

• If through secret ballot producers elect to negotiate through a negotiating agency 

the negotiations will be required to follow a process that is outlined in Regulation 

440. Negotiating agencies for each processor will comprise up to three elected 

producers, and up to three additional producer members may be appointed by the 

processor, together with processor members. 
 

https://www.ontario.ca/laws/regulation/900440
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• Negotiating agencies will be supported by an independent conciliator (mediator) 

which both the producers and processors have agreed to, unless both the 

processor and producer members feel that a conciliator is not required.  
 

• Should a negotiating agency be unable to reach an agreement on the matters it 

negotiates, it will proceed to final offer arbitration and the conciliator, if retained, 

will serve as the arbitrator.   
 

• If no conciliator was retained, the arbitrator will be appointed by the Commission 

using the arbitration process outlined in Regulation 440.   

 

Direct Negotiations: 
 

• Regulation 440 requires that a directly negotiated agreement must contain 

minimum prices, a payment schedule and any costs and expenses relating to 

production or marketing. 
 

• Regulation 440 does not outline a process for direct negotiations. The process for 

direct negotiations must be established between each processor and their 

producer(s). 
 

• Disputes arising during negotiations will be resolved through a dispute resolution 

mechanism agreed to by the producer and processor and set out in the associated 

producer agreement.  
 

I strongly believe the updated amendments based on industry feedback will give 
producers and processors the flexibility needed to work together, while providing the 
sector with stability and protection to grow and succeed. I hope that the industry can 
work together to ensure their success.  
 

Should you have any questions about the amendments, please contact Kyle 
Kubatbekov, with the Commission Secretariat, at 226-962-2547 or 
Kyle.Kubatbekov@ontario.ca. 
 

Thank you again for your support and feedback.  
 

Sincerely, 
 
 
 
Ernie Hardeman 
Minister of Agriculture, Food and Rural Affairs 
 
c: Kyle Kubatbekov, Ontario Farm Products Marketing Commission Secretariat 
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