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The price is right. Or is it?

F Food & beverage
J trends to look for

=5 IN 2017 & BEYOND

Research Chefs in Canada
This distinctive quarterly supplement highlights the
work of the research chefs and product development
professionals who help shape consumer trends,
develop R&D formulations, improve ingredient
applications and create new products.
(Please see print rate card for advertising prices)

SPECIAL

Top 100 (September issue)
Canadian Food & Beverage Processors

Canadian food and beverage processors are ranked
in the Top 100 according to their sales figures.
The list includes information from Dun & Bradstreet
Inc., from the companies themselves and from
annual reports.

Accent Alimentaire sur le Québec
Food in Canada’s quarterly French-language supplement,
Accent Alimentaire sur le Québec, reaches deep into the
Quebec market to provide meaningful editorial coverage
unique to the province’s processors. Take advantage of

this French-language communications vehicle to reach
the second-largest food and beverage sector in Canada.

NOUVELLES

Un fabrican pates
| franchit le cap des 150 ans

Catelli Foods
se joint aux

Canada

PROFILD ENTREPRISE {

Le goiit sugré
du succés -

Ad Rates
- Ix  x  Mx
Full Page 1,765 1,660 1,555
2/3 1505 1,400 1,295
1/2 island 1320 1,245 1,140
1/2 1,350 1,035 935
1/3 935 830 830
1/4 830 750 725

Food in Canada is the most cost-efficient
marketing and advertising choice for

reaching the $104 billion per year Canadian
food and beverage processing industry.

www.foodincanada.com
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Canadian Food
Industry Report

A sector-by-sector snapshot of
food and beverage processing and
manufacturing industry performance
and innovation. Read about important
industry issues and trends, with
emphasis on a well-researched
quantitative and qualitative outlook.
The only resource of its kind
in Canada!

SPECIAL

Sections .

Food in Canada Buyers’ Guide & Directory
(October issue)

Food in Canada’s Annual Buyers’ Guide & Directory is the most
complete, up-to-date national directory of suppliers to the
Canadian food and beverage processing industry available.
Readers keep and refer to this issue all year!

THE ONLY NATIONAL CANADIAN

DIRECTORY OF FOOD INDUSTRY SUPPLIERS
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With pass-along
readership of

3.8 readers
per copy, your
advertising message
will reach more than

37,886

key industry personnel.

Box advertising opportunity

Now in its 80th year, the Buyers’ Guide is the most comprehensive
directory of suppliers to the Canadian food and beverage manufacturing
industry. As a quick and easy reference tool, Food In Canada’s
Buyers Guide is kept and referred to all year long. When you place

a BOX AD in the 2019 Buyers’ Guide you’re making your company
visible at just the right time — when buyers are looking for suppliers.
MULTIPLE BOX ADS offer even better
coverage as they appear next to the

different product categories which you j BTﬂe);g;-si
want to dominate. .,Guide

-
YOUR
AD
HERE

Don’t forget you can also get real time
exposure with a logo and website

live link on Food in Canada’s Buyers’
Guide directory online!

Order your Directory Box Ads today
and keep selling throughout the year!

Food in Canada Media Kit 2018



PETFOOD.CANADA

A supplement of Food in Canada magazine

The only national supplement in Canada
directed to pet food producers.

If you supply ingredients or equipment to the pet food industry, you can’t afford to
miss being part of this important source of information for the Canadian market.

PUBLISHED IN

JUNE & NOVEMBER 2018

JUNE Adbvertising Space

Reservation Deadline — May 4
Advertising Material - May 11

NOV. Advertising Space

Reservation Deadline - Oct 5
Advertising Material - Oct 12

2018 Supplement Rates

Full Page 3,055 2,850

AT HEART

2,650 2,440
1/2island 2,440 2,240
2,140 1,930
1,830 1,630
1,630 1,420
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What is foodTV?

foodTV is a video eblast deployment,
hosting and archiving service provided

by Food in Canada magazine.
Use foodTV to:

> Introduce new products

> Exhibit equipment in action

> Demonstrate product application
> Promote customer testimonials
> As an educational and informational

communications tool

*1foodlV

100% CASL Compliant

We will deploy your video as a customized enewsletter (eblast) to our
10,000+ online subscribers (or select specific industry demographics).
The URL link on the customized enewsletter will take visitors to
foodincanada.com, where your video will be archived by industry
category indefinitely. We will also provide full enewsletter and web

analytics — open and click-through rates
along with web impressions and unique
visitor counts.

=+ We will provide contact information

of anyone clicking on the customized
enewsletter link or the video.

Don’t have a video? We can provide
turn-key creative and production services.
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FOR MORE INFORMATION or to ADVERTISE, VISIT OUR WEBSITE www.foodincanada.com/advertise or contact

Jim Petsis (416) 510-6775 Jpetsis@foodincanada.com | Daniela Piccone (416) 510-6773 dpiccone@foodincanada.com

www.foodincanada.com



